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Web Mix-up Launches Newest Innovation
in Skateboard Market

“If you build it they will come.” At least that’'s what Kevin Costner learned. But Neil Marko of
LandWave Products discovered that if they come, you'll build it. And you'll build it taller, wider
and longer than anyone else. In 2001 Marko discovered his fledgling truck ramp sales website,
Ramps.com, was getting thousands of visitors a day. However those visitors weren’t buying.
Marko asked his Web provider to investigate. Then he sat down to review the site’s emails.
One email summed up the problem in three brief, but colorful lines “I’'m looking for skateboard
ramps and all you have are these stupid truck ramps. When you get real ramps call me. Until
then, bite me.”

The email sparked Marko’s entrepreneurial spirit. As President of an upscale hinge manufacturer,
Marko was no stranger to product manufacturing and marketing. “We saw a market demand,
and pursued it.” With a century-old family business behind him, he began developing a skateboard
ramp business called LandWave Products.

The result? Today the LandWave Ramp system is poised to hit the billion dollar skateboard
market as the hottest home skate park system. Portable and durable Land\Wave can be stacked
vertically and horizontally, and is the only ramp on the market rated at 300 Ibs. The system will
be launched at the 2004 Sports Super Show/World of Sports Innovation in Orlando. Not one
to rest on his accomplishments; Marko is currently developing a line of skateboards and other
accessories.

Marko says “In a market where retailers are trying to create the next big item, LandWave
Products proves that all you have to do is listen to the consumer.” A field of dreams isn’t always
dotted with young men in crisp white uniforms looking for a triple. For LandWave Products it's
filled with young kids in baggy shorts, looking for “big air.”

LandWave is a wholly owned subsidiary of Universal Industrial Products.



